SAUTI QUARTERLY IMPACT REPORT
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SAUTI'S IMPACT OVER Q2 2023
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SAUTI'S NEW USERS OVER Q2 2023
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NEW USERS, BY COUNTRY

WHAT DO USERS SEARCH FOR?

USERS' LANGUAGE SELECTION
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HOW DO USERS USE MARKET INFORMATION?

USERS' MOST REQUESTED PRODUCT CATEGORIES

l“dhﬁ'““*~ffllf

@1rn @rien @ uasen

USERS' TOP THREE REQUESTED PRODUCTS BY COUNTRY

1.Dry Maize (15%)
2 Beef (7%)
3. Beans Rosecoco (6%)

=

1. Beans (19%)
2. Kiryumukwe Beans (9%)
3.Beef (6%)

1,01y Maize (19%)
2.Beans (13%)
3. Milk (6%)

1.Dry Maize (31%)
2 Beans (21%)
3. Rice (13%)

Tanzania

USERS' REQUESTS FOR COMMODITY PRICES IN CROSS-BORDER MARKETS.
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WHAT CURRENCIES DO USERS EXCHANGE?

1.KES = UGX (23%) 1,KES = UGX (32%)

2.KES =125 (15%) 2.UGX = KES (29%)

3.U6KX = KES (13%) 3.USD = UGX (16%)

1. KES = RWF (24%) M s uso@in)

2.USD = RWF (19%) Hl 2125 - xes oy

3.UGX = RWF (15%) s rwroTzs (6%

WHAT IS THE EXPERIENCE OF TRADERS CROSSING EAST AFRICA'S
ORDERS?




